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Company employees must be trained to understand 
what their roles are and what they can and cannot 
do, he says.

Do the commercial and educational benefits 
outweigh the risks?
Finally, says Pines, there needs to be an analysis of 
return-on-investment with regard to whether the 
benefits of the site from a commercial and 
educational standpoint outweigh the risks that might 
be involved. These “risks” involve not only the 
expenditure of time and energy, he warns, but also 

W 
eber Shandwick recently became the nation’s first and only healthcare communications agency to be 
fully certified for promotional regulatory compliance in public relations, announced the New 

York-based Center for Communication Compliance (CCC), which provided the training and certification 
testing. Porter Novelli certified its New York-based healthcare public relations staff. 
 “In today’s complex regulatory climate, we view this training and competency certification as a critical 
investment in our clients and staff,” said Laura Schoen, president of Weber Shandwick’s global healthcare 
practice. “By certifying Weber Shandwick’s entire U.S. healthcare practice, we have taken steps to ensure 
that all team members are fluent in the most current regulatory policy and 
guidelines.” 
 CCC employs a proprietary model to test for mastery of essential 
information, establishing the first set of consistent industry standards.
 Former DDMAC review officer and industry compliance officer Michael 
Misocky predicts that with more expansive language in corporate integrity 
agreements, training and certification will quickly become the norm rather 
than exception for agencies of record that are covered entities. The bottom 
line, says Misocky, president of Misocky Consulting Group and CCC Advisory 
Board member, is that promotional agencies of record - including advertising, 
PR, promotional medical education, relationship marketing, and digital - will  
eventually need to be trained and certified. 
    “Understanding the nuances of regulations is no longer a ‘nice to have’ – 
it’s a ‘must have’,” says former FDA Associate Commissioner for External 
Relations Peter Pitts, now Director of Global Healthcare at Porter Novelli. 
 CCC is the only all-in-one source for training, certification, and 
consultation dedicated to regulatory compliance literacy. It maintains a library 
of 250+ test questions addressing FDA requirements, legal sanctions for 
violations, and proper practices for advertising/promotion materials, public 
relations, promotional medical education, patient relationship marketing and social media.
  “For companies with LMS training in place,” says CCC President Ilyssa Levins, “CCC customizes 
certification with expert-validated test questions that correlate with existing content.”
 For more information, visit: www.communicationcompliance.com

the regulatory scrutiny that will attend to any site 
that is established.
 “One thing that is very clear in my mind,” says 
Pines, “is that when the FDA does come out with its 
social marketing policy, the level of scrutiny will 
become much greater.”
 It was a very interesting hearing, he concludes, 
but from a regulatory standpoint nothing changes 
immediately. 
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